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EMOTIVE IDIOMS AND PHRASEOLOGICAL UNITS:
SPECIFICS OF THEIR TRANSLATION AND USE IN THE CONTEXT
OF INTERCULTURAL COMMUNICATION

The article is devoted to the specifics of the translation of emotive idioms and phraseological units
and their use in the context of intercultural communication. Translation of idioms and phraseological
units is a rather difficult task, as they are considered the most complex lexical component
of the language. The article examines the difference between English emotive phraseological units
and idioms, as well as the specifics and difficulties of their translation using the Ukrainian language.
The topic of phraseology has remained relevant for many years and is in great demand for its research
among the scientific community, as it combines not only lexical and semantic features, but also
cultural and linguistic ones, which makes it extremely interesting to study, since it is a combination
of many years of history, a reflection of folk culture and lexical features of the language. The
scientific novelty of this article is an overview of the main differences between English phraseology
and idioms that denote emotions, as well as the specifics of their translation. Modern approaches to
intercultural communication assume a high level of proficiency in a foreign language and the ability
to quickly adapt to the needs of a specific topic. And phraseology best reveals the lecturing
potential and level of knowledge of both the translator and the student. However, the successful
use of such stable expressions requires certain skills and experience. This is primarily because
idioms and phraseological units cannot be translated literally; they do not represent fragmented
elements with a blurred meaning, but, on the contrary, are a holistic structure that has a certain
specific meaning. But there are cases when such meanings can change depending on the context.
Idioms usually have such features, because they can be used in different areas of life with completely
different interpretations. Phraseology, on the other hand, has a more stable and specific meaning. In
conclusion, we note that usually emotive idioms and phraseological units cause many difficulties in
intercultural communication, as they require practice and experience in everyday communication.
The translation of such fixed expressions can also cause some misunderstandings, because it is based
mainly on the selection of a variant equivalent in the target language, but it is not always possible
to find such an equivalent. Therefore, descriptive translation is an important factor that helps to
overcome the communication barrier and achieve an adequate translation.
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Statement of the problem. The relevance
of the topic is explained by the fact that modern
English is permeated with a huge number of
idiomatic expressions and phraseological units.
And this trend is only gaining popularity. If we
consider the English language from the position of
expressiveness, then this expressiveness will play a
very important role in the process of pronunciation
of both individual words and the text as a whole.
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Phraseological units and idioms are usually those
linguistic constructions that make any language
unique and convey its specific flavor. The English
language is characterized by a large number of
phraseological units, the appearance of all of them
can be explained by the peculiarities of a certain
historical era, because this or that phraseological
unit was usually formed under the influence of

specific historical events.
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The translation of such vocabulary usually causes a
lot of difficulties, because it requires not only the selec-
tion of an adequate equivalent in the native language,
which also complicates the task. After all, sometimes
such a selection is quite difficult and even impossible,
but also even when using descriptive translation, it is
sometimes also quite difficult to make a descriptive
translation correctly and reflect the desired meaning
of the idiom or phraseologism when translating. How-
ever, it is impossible to imagine a modern language of
communication without expressiveness, so this topic
is and will be very relevant for research.

It is also important to note that modern intercul-
tural communication should include the expression of
both the source language and the target language in
communication, because without this factor, it is very
difficult to find a balance and cooperate effectively.

Analysis of recent research and publications.
The topic of phraseological units and their translation
has been of interest to many modern researchers for
many years. For example, Levchuk O. A. believes that
«the difficulties of translating phraseological units
are associated, first of all, with finding an equivalent
of the original phraseological unit in the target
language, or with selecting an analogue» [2, p. 129],
which confirms our opinion that the relevance
and discussions on the translation of such stable
expressions are quite widespread among the research
community. Dudnik G. also supports this idea and
argues that in the translation of phraseology, it is
important to «compare the component composition of
phraseological units, find the most accurate version
of reproducing the phraseological unit...» [1, p. 74].
Shnip Y. V. emphasizes that «the dissimilarity of
cultural characteristics and environmental features
causes problems in the process of translating English
phraseological units into Ukrainian» [3, p. 147].

The purpose of the article is to study the difference
between English emotive and phraseological units
and idioms, as well as the specifics and difficulties of
their translation.

Task statement. Among the main tasks, one
can single out the study of the lexical and semantic
characteristics of English phraseological units and
idioms, as well as the specifics of their translation
using the means of the Ukrainian language.

Outline of the main material of the study. In
modern Linguistics, there is no significant difference
between the concepts of «idiom» and «phraseology».
Let’s consider it in more detail. It is important
to note that an idiom is a type of phraseology that
cannot be translated literally, since the idiom has a
certain national flavor and coloring. The study of

idioms has revealed that these are stable statements
that cannot be translated into parts, examining only
the lexical units of which it consist. An idiom must
be perceived holistically, only then can a specific
translation equivalent be selected for it. Idioms have
a non-standard meaning, inextricably linked with the
words used, and their translation is very dependent on
a certain context in a conversation or text.

A phraseological unit is a fixed phrase that has its
own individual meaning, different from the sum of
the meanings of the separate words that make it up.
They are the result of the historical development of
the language and its culture.

One ofthe main differences between phraseological
units and idioms is that phraseological units have a
stable meaning that does not depend on the context,
while the meaning of idioms can change depending
on the situation.

The English language is considered quite
emotional; therefore, it is characterized by a rich
supply of idioms and phraseological units that are
used by native speakers on a regular basis.

Having considered the general specifics of idioms
and phraseological units, we will try to identify their
main differences.

An idiom is a stable expression with a figurative
meaning that does not follow from the meanings of
its components.

Features of idioms:

— do not have a literal translation and always
depend on the context;

— require knowledge of the cultural context;

— often add brightness and expressiveness to the
language.

Phraseologism is a more generalized term that
covers any stable expression, phrase or sentence that
is perceived as a single whole.

Features of phraseologisms:

— have a stable meaning that does not depend on
the context;

— have many varieties (for example, a proverb,
saying or even a stable verb construction).

The topic of phraseology has remained relevant for
the field of Linguistics for many years, as it contains
many facets for its in-depth study.

The use of phraseological expressions and idioms
in the language is extremely relevant for the everyday
life of native English speakers. Such expressions
significantly decorate the language and give a rich
emotional coloring to its pronunciation. However, for
students studying a foreign language, such lexical units
can cause a lot of difficulties. As already noted above in
our article, such expressions either have fixed meanings
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and cannot be understood and translated immediately,
or their meaning depends very much on the specific
context and can change. All this leads to confusion and
the inability to make an adequate translation.

The use of emotional vocabulary in foreign language
classes in higher educational institutions is an important
factor in deepening students’ knowledge and reflecting
their level of proficiency in a foreign language.
Intercultural communication, which is a very popular
and relevant topic in modern Linguistics, contributes
to the use of as many idioms and phraseological
units as possible in communication. And emotional
vocabulary is an important component of intercultural
communication, because it is simply impossible to
imagine emotional communication in the modern
world without it, especially when it comes to such an
emotionally colored language as English. Therefore, it
is extremely important to involve as many emotional
idioms and phraseological units as possible in foreign
language and translation classes. The involvement
of emotional vocabulary in classes allows not only to
familiarize students with the national flavor of a foreign
language, but also allows them to feel more confident in
expressing their feelings, because this is an extremely
important factor inmodern intercultural communication.
Students should practice in the classroom not only the
skills of correct use of phraseological units in certain
linguistic conditions, but also be able to confidently
translate them. First of all, students should be familiar
not only with the choice of the correct equivalent in
the target language, but also understand the basis of
the emergence of those phraseological units that they
use for communication. All this greatly facilitates the
process of memorizing such lexical units.

Phraseologisms are the category of vocabulary
that is the worst to memorize, as practice shows. This
is primarily because phraseologisms very rarely have
clear translation analogues, which is why it is quite
difficult for students to grasp the general meaning of a
particular phraseologism and, accordingly, remember
it. Therefore, it is important to work on this type of
vocabulary precisely through practical skills in the
classroom. This will help to consolidate the studied
material and use it in the future.

It is important to note that students can replenish
their vocabulary with idioms and phraseologisms
primarily thanks to modern textbooks, because
almost all of them provide a large number of idioms
and phraseologisms on various topics. But we should
not forget that another branch of emotive phraseology
and idioms can be considered American and English
cinema. Modern students also learn a large amount of
new vocabulary from TV series and films. Therefore,
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their speech becomes more modern and progressive.
Perceiving phraseological units and idioms aurally
and visually in a specific context while watching a TV
series or movie helps to remember the translation and
the field of use of such vocabulary quite quickly. And
there are no problems with translation either, because
the context greatly helps to understand the translation
of a particular idiom or phraseological unit.

It is also important to note that modern students
quite quickly perceive and remember new material
and new vocabulary, which greatly facilitates the
process of learning foreign languages.

Translating idioms and phraseological units is quite
adifficult task, as they are considered the most complex
lexical component of the language. It is important to
note that phraseological units and idioms are quite
often perceived by the translator or student as ordinary
vocabulary, disorienting them and affecting the quality
and adequacy of the translation, since in such a situation
the translator or student interprets them literally, which
leads to a loss of logic and informativeness of the
translation. That is why it is an extremely important
task to involve as many phraseological expressions as
possible in foreign language classes in order to form an
expanded lexical base in students and the ability to use
it in everyday and business communication.

The most common option for translating idioms and
phraseological units is to select the correct analogue
in the target language. But this is not always possible,
since such an analogue may not exist in the target
language. In such situations, it will be appropriate to
use descriptive translation. And emotional vocabulary
is the option that can often cause certain difficulties
in translation, so the context is very important when
selecting an equivalent or in descriptive translation.

Let’s consider some of the most common
emotional phraseologisms and idioms in the English
language, which often confuse understanding and
many difficulties in translation.

1. Happy as a clam. Has an analogue in Ukrai-
nian translation (means «satisfied, like an elephanty).
Usually used in a positive sense and expresses an
extremely happy state.

2. Break a leg. Has an analogue in Ukrainian
translation (means «neither fluff nor feather»).
Usually used in a positive sense to wish success.

3. To feel upbeat. Has no analogue in the Ukrainian
language and is usually translated descriptively.
Means to feel full of hope, optimism and joy.

4. To leap for joy and to burst with joy. Both have
an analogue in Ukrainian translation (mean «to jump
with joy»). These idioms are used to depict the feel-
ing of extreme joy and happiness.
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5. Fish out of water. It has a translation equivalent
(means «not in your cupy). It is used to describe a
situation that is unpleasant and causes some trouble.

6. Cost an arm and a leg. It has no translation
equivalent in the Ukrainian language and is usually
translated descriptively. It is used in a negative
context to express anger at high prices.

7. To be over the moon and get carried away. Both
have a translation equivalent (mean «in the seventh
heaven of happiness»). Both of these idioms are used
to describe extreme joy and happiness.

8. Drive someone up the wall. It has no translation
equivalent in Ukrainian and is usually translated
descriptively. It is usually used in situations where
one person is very annoying to another person.

9. To be on edge. It has no specific translation
equivalent in Ukrainian and is usually translated
descriptively. It is used to describe a state of anger
and irritation with something.

10. To lash out and to blow a fuse. These idioms
have no specific analogue in Ukrainian and are usually
translated descriptively. They are used to describe a
person’s extremely strong anger.

So, from the above examples, we can see that
reproducing the emotional state in translation is a
really difficult task when it comes to idioms and
phraseological units. Such expressions can usually
cause a lot of misunderstandings and lead to a loss
of logic and informativeness in communication.
Therefore, it is extremely important to study and
expand the potential of using such expressions both in
classes and in intercultural communication in order to
practice the skills of using such expressions and gain
more experience working with such fixed expressions.

Inmostcases, when itcomes to phraseological units
and idioms, translation can cause a lot of difficulties.
After all, descriptive translation or the selection of an
equivalent takes a lot of time and effort and requires
a wide vocabulary in the native language, because in
order to achieve an adequate translation, students must
be able to choose the necessary equivalent and refrain
from mistakes. And emotionally colored vocabulary
causes even more difficulties in translation, because
different languages have a completely different
potential in reproducing an emotional state, so it is
very important to determine the specifics of such
emotions, relying on a certain context, and thanks to
this, choose the necessary equivalent.

It is important to note that the emotional component
of language plays a large role in modern intercultural
communication. Therefore, special attention should
be paid to the translation of such vocabulary in
foreign language classes, because it is impossible

to imagine the modern world without intercultural
communication, taking into account the world
processes of globalization, which set certain trends
and require being aware of all the latest priority areas.

We cannot ignore the fact that world trends are
changing quite quickly, and what was considered
innovative a few years ago can already turn into
new directions and trends in modern intercultural
communication. This industry is based on the active
use of spoken language, which tends to change and
develop very quickly, so you should always be aware
of the modern lexical component of the language.
And, looking at the vocabulary of modern American
and English textbooks, they pay special attention to
acquiring the skills of using idioms and phraseological
units in everyday communication.

Modern trends require the presence of new
skills that can help students in their professional
achievements in the future. And the education sector
must respond to such requests quickly enough to be
able to prepare competitive specialists in the field of
intercultural communication.

Conclusions. The topic of studying phraseological
units and idioms plays an important role in modern
Linguistics and requires special attention both among
the student community studying foreign languages
and among translators. The analysis shows that
many modern idioms and phraseological units cause
many difficulties in translation, because very often
they are not recognized as fixed expressions and are
translated literally, which causes misunderstanding
and distortion of the context. That is why the practice
of their use is an extremely important element
of modern foreign language classes, because it
allows students to study a large volume of such
fixed expressions, to have experience and practice
using them in communication, which will provide
confidence in future intercultural communication
and emphasize the appropriate level of knowledge.
The study and use of idioms and phraseologisms
in intercultural communication will allow students
and translators to have additional knowledge of the
linguocultural features of the original language and to
be able, if necessary, to familiarize interlocutors with
the linguocultural features of the target language. All
this is of great importance in the modern globalized
world, because the exchange of cultural knowledge
leads to the harmonization of intercultural relations
and fruitful cooperation. In our opinion, the prospects
for future research in this area may be the study and
analysis of the linguocultural features of the use of
phraseology with a color component and the specifics
of its adaptation in the target language.
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Kapauosa /I. B., Ariéaiaosa T. M. EMOTHUBHI IIIOMHU TA ®PASEOJIOT'I3MU: CIIELHU®PKA
IX MEPEKJIAJY TA BJXUTKY B KOHTEKCTI MIXKKYJIBTYPHOI KOMYHIKAIII

Cmammio npucesuero cneyuiyi nepexnady emMomugHux ioiom i ¢pazeonozizmie ma iXHb0O20 BHCUMKY
V KOHMEKCMI MIdNCKYIbMYpHOi KomyHikayii. Ilepexnad idiom ma (hpazeonocizmis € 00cums 8aicKow cnpagoro,
a0d#ce BOHU B8AICAIOMbCA HAUCKIAOHIULOW TEKCUYHOIO CKAAO0BOI0 MOBU. Y cmammi 00CHiOH#CeHO PI3HULIO MIXC
AHRRIUCOKUMU eMOMUBHUMU (DPA3€0N02I3MAMU MA I0IOMAMU, a MAKOd#C Cneyuixy 1 mpyoHowi ix nepexiady
sacobamu ykpaincokoi mosu. Tema ¢ppazeonozii xce 6azamo pokie 3aIUAEMbCA AKMYALbHOI Md MA€E
BeUKULL NONUM HA i1 00CTIONCEHHS ceped HAYKOBOI CRIIbHOMU, addice 80HA NOEOHYE Y cOOI He Nulie 1eKCUKO-
CEMaHMuUyYHi 0cobIUBOCMI, aie U MAKOXC KYIbMYPHO-TIHSBICMUYHI, WO pobumsb ii HA036UYALIHO YIKABOH
0Jisl 8UBUEHHS, OCKLIbKU BOHA € NOEOHAHHAM 0a2amopiyHoi icmopii, 8i000paMCeHHIM HApPOOHOI KY1bmypu
ma JnekcuyHux ocoonusocmetl mogu. Haykoeorw Hosu3HOW0 0anoi cmammi € 02150 OCHOBHUX BIOMIHHOCHEl
Midc aueniticokoto ¢hpazeonoziero ma idiomamu, AKI NOZHAYAmMsb emMoyii, a makoxc cneyu)iky ix nepexiaoy.
Cyuacni nioxoou 00 MIdHCKYIbmYypHOI KOMYHIKayii nepeobauaromv 6UCOKUL DiBeHb BONOOIHHA IHO3EMHOK
MOBOI0 MA 6MIHHA WBUOKO A0anmyeamucs 00 nomped Konkpemnoi memamuxu. 1 ¢ppaseonoeis natkpawum
YUHOM PO3KPUBAE NeKYIlIHULL NOMeHYial ma pieeHsb 3HAHb AK nepekiadayd, max i cmyoeuma. Ilpome eoane
BUKOPUCIMAHHA MAKUX CMAIUX 8UPA3i6 NOMpedye NeGHUX HABUYOK ma 00ceiody. Lle nog’azano nepwi 3a éce
3 mum, wo ioiomu ma hpazeono2izmu HeMONCIUBO NePekIadamu 00CIi8HO, GOHU He NPedCmAasIsionb cob0io
PO30pIOHEH] eneMeHmu i3 POIMUMUM 3HAYEHHSM, d, HABNAKU, € YLMICHON CMPYKMYpOlo, AKA MAE NesHe
KOHKpemHe 3HauenHs. Ane Oysaomo 6UNAOKU, KOIU MAKI 3HAYEHHS MONCYMb 3MIHIOBAMUCH 8 3A1eHCHOCHI 810
koumexcmy. Tako2o pody 0cobaueocmi3a36uuai Maroms i0ioMu, a0Hce Came BOHUMONCYIb BUKOPUCTIOBY 8AMUCH
V DISHUX 2aIY3AX JHCUMMSA 3 308CIiM DIZHUM miayMmayeHHAM. Ppazeonozis e 8iOpiZHAEMbCA OLIbUU CIMATUM
ma KOHKPemHUM 3HAYeHHAM. K BUCHOBOK, 3A3HAYUMO, WO 3A36UYAll eMOMUBHI i0ioMu ma gpazeono2izmu
BUKIUKAIOMb Oa2amo mpyOHOWi6 Y MINCKYIbIMYPHIU KOMYHIKaYii, addce nompedyoms RpakmuKkuy ma 00cgioy
BUCUBAHHS Y NOBCAKOCHHOMY CNIIKY8aHHI. [lepeknad makux cmanux 6upaszie maKoic Moxice CNPUYUHUMU OesiKi
HeNnopo3yMiHHs, addce CNUPAEMbCA, 8 OCHOBHOMY, HA NiOOIp 8apiaHmMHO20 8IONOGIOHUKA Y MOSI nepeKiady,
npome He 3a824cOU MOJHCHA 3HAtMU makuil 6i0nogionux. Omoaice 00peyHo BUKOPUCTIOBY8AMU MAKONC ONUCOBUTL
nepekiao, AKUl 00Nomazae nooonamuy KOMYyHIKayiuHut 6ap €p ma 0ocaemu adek8amHuo20 nepexiaoy.

Knrouosi cnosa: ¢ppazeonoeizm, ioioma, MidCKyIbmMypHa KOMYHIKayis, nepexiao, NiHeeicmuKd.
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